Edmontonians

PO

Il station

hile the torch has not yet been lit,
the anticipation is aready growing
as the pinnacle of internationa

sport gets ready to take centre stage
this summer. The Summer Olympic Gamesisthe
most watched sporting event in theworld and it is
guaranteed that afew million Canadians will be tuned
in thisAugust to cheer on our Canadian athletesin
Athens, Greece. This month, the Poll Sation focuses
on Edmontonians' views on the Olympics and the role
of amateur sport in Canada.
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Respondents were asked what they fed isthe most
important factor when defining Olympic success.
Almogt half of al respondents (46 percent) defined
Olympic success as the number of athletes to achieve
persond bests. Fifteen percent defined success asthe
number of medas won by Canadian athletes, nine
percent said the quality of participation by ahletes
and eight percent said the number of athletesto finish
in the top 10 of their event. When asked how impor-
tant Canadas success at the Olympicsisto them, the
vast mgority of respondents said it is either very or
somewhat important that Canada be successful (30
percent said very important, while 53 percent said
somewhat important).

Respondents were asked how important they fed itis
for the Canadian government to fund amateur sports
(compared to other spending priorities such as hedlth
care and educetion). Interestingly, more than haf of
al respondents felt it was very or somewhat important
that the government fund amateur sport (15 percent
sad very important and 43 percent somewhat impor-
tant). Four percent of respondents said it was neither
important nor unimportant that the government
sponsor amateur sport, while 24 percent said it was
somewhat unimportant and 14 percent said it was not
at adl important.

When asked if Canadian government funding for
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amateur sport should incresse, decrease or remain the
same, 47 percent of respondents felt that funding
should increase. Thirty percent of respondents
indicated that funding should remain the same, while
four percent felt it should decrease and 19 percent
were unsure. Respondents were then asked which
areas of amateur sport the government should focus
its oending on. Almost half of al respondents (47
percent) felt funding should be put into increasing the
number of children and teams who participatein
sport, while 37 percent said they should focus on
increasing the generd fitness of al Canadians. Other
responses included building new sports facilities
(eight percent) and developing Olympic champions
(three percent).

Respondents were asked to what extent they agreed or
disagreed with the statement “the government should
give athletes monetary rewards for Olympic success’.
Eight percent strongly agreed and 32 percent some-
what agreed with this statement, while 25 percent
somewhat disagreed, and 28 percent strongly
disagreed (seven percent were neutral).

When asked if they supported the idea of creating a
new sports lottery to fund training for Canada's
Olympic athletes, the mgjority of respondents (79
percent) indicated that they would support such a
lottery, while 18 percent said they would not.

Respondents were asked if they had any other
suggestions of how the Canadian government could
raise money for Olympic athletes. Of those who
provided a response 39 percent recommended the
government learn to spend their money more wisaly
and efficiently and 22 percent suggested increasing
corporate sponsorship. Other suggestions included
more fundraising on behdf of the athletes (eight
percent) and to create more awareness among the
public to encourage donations (eight percent).

The Poll Sation surveyed 100 City of Edmonton
residents on the topic and, while the results of the
research are not gatigticdly reliable, they do provide a
qualitative indication of what Edmontonians are
thinking. O
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